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Call for papers
Art intermediation in the United States since 1945.
Concepts, scope, spaces
This symposium will look into art intermediation in the United States in the post WWII
period. By art intermediation we mean the intermediation provided by the business
world, be it the business of the artist him/herself but also, more generally, the fabric of
companies which interact with the art world (artists, galleries, museums).
Intermediation thus means the way in which entities which do not initially have a
germane interest or “business” with the arts do come in contact with artistic forms, use
them, sometimes divert them from their course, encase them or, at times are, in turn,
used or questioned by artistic expressions/forms.
On the one hand, art can be instrumentalized on the job and/or become a vehicle to
communicate values and goals that the company wants to convey to its employees.
On the other hand, companies have been building corporate art collections in the
United States (but not only) and that has turned art also into an object of financial
investment and value creation which is, in itself, another occurrence of intermediation.
Then again, artists and their works (painting, photography, sculpture) have been put
at the center of power plays and also have become witnesses and actors of critical
movements against the nature of the contributions and add-ons of creative industries
to the economy, in particular since the beginning of the 21st century in the United
States. As both a witness and actor of the porosity between finance and art or the
economy and art, creative industries have been an engine and a transformative force
of economic growth and American democracy.
Likewise, the growing hybridity of art since the 1950s and the longing of artists to find
different spaces of expression and exhibition than traditional museums and galleries
led to the search for alternative spaces for the arts, be it in major cities or in deserts
and “marginal” spaces in the United States. This led the artists to interact with a greater
number of public or private entities (public administration, real estate companies,
individual benefactors).

In parallel, disintermediation is also at work thanks to the development of new
technologies. They also make it possible to think anew the effects of re-intermediation
which was generated by the growing reliance on and presence of digital platforms and
search engines which are gradually becoming new distributive channels and are reinventing the dissemination of knowledge and artistic productions.
-----------We welcome abstracts of 250-300 words with a short biography (5 to 10 lines) and
affiliation by November 15, 2019 to christine.zumello@sorbonne-nouvelle.fr,
manoles@unistra.fr, Laurence.cossu-beaumont@sorbonne-nouvelle.fr
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